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Note: 1) Question paper consrsts of Part A Part B.
i1) Part A is compulsory, which carries 25 marks. In Part A, Answer all questions.
i) In Part B, Answer any one question from each unit. Each question carries
10 marks and may have a, b as sub questions.

(25 Marks}

"""" 1.a) What are the opporfnnltles and challenges in Internat"i'enal Marketlng - [5]
b)  What is product differentiation? Give one example. [5]
c) Describe the structure of WTO. [5]
d)  ‘Think global, act local’ how far this argument true? Explain. [5]
e) The pohcy decisions of an export firm are 1nﬂuenced by various factors. Discuss.
W e, .. | o | 5 | e : e [5]
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2. Most of the firms are directed into International markets because of few reasons. Explain
them. [10]
OR
3. “Intemannal trade makes Cross- border exchange easrer supply chams and loglsncs

oy

4. How does the technological environment of India differ from that of other country?
[10]
OR

You are a marketing manager of a textile company that is looking to venture into
mtematlonal business: The country you want to target’ hrst is the UK. You'want tostart
by exportmg to UK What env1ronmentai factors would you keep in: mmd and: how would

you analyse the business environment of the UK? [10]
6. Explain the term ‘Globalisation’. Why do companies engage in international business?
Discuss the role of globalisation in development of Indian business. [10]
OR

John’s company is ‘making a list of the main competitors'and is trying to/find out how
they can ----- p erform better----by understandmg the competrt@r s strengthb and Weaknesses
EIabOrate Y T T O T L S SO i [10]




8.a)  Linking with the theory explain how Coca-Cola maintained its customer base?

b)  Describe the global market entry modes for Indian companies. [5+5]
OR
9. Write short notes on the following:
a). International Market Segmentatlon s e,
b) EXPort or Perlsh A A A R Fooy [5 +5}

10. What barrlers make controlhng 1nternat10nal operatlons more complex than controlhng

domestic marketing activities? Explain with the help of a specific example. [10]
OR
11.a) How are contractual arrangements utilised for affecting control of international
operations?

I]luqtrate the steps in proccssmg an export erder
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